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MESSAGE FROM THE GENERAL CHAIRMAN OF ICEBM 2013 

 

Dear Colleagues, 

 

On behalf of the ICEBM2013 organizing committee, I am honored and 

delighted to welcome you to the International Conference on 

Entrepreneurship and Business Management (ICEBM 2013). This 

conference is a continuation of a previously organized conference, ICEBM 

2012 at Tarumanagara University, Jakarta.  
 

The annual ICEBM conference aims to provide a high level international 

forum for researcher, academician, and practitioners to present and discuss 
recent research findings, ideas and philosophies, and applications in the 

field of Entrepreneurship and Business Management. I am delighted to learn 

that for this year’s conference, many delegates are in attendance from different countries, including 
Germany, Finland, China, India, Australia, Philippines, Thailand, Malaysia, and Indonesia. Our 

technical program consists of 1 keynote speech, 2 plenary sessions with 4 high quality invited 

speakers, and 55 technical papers split in 3 parallel oral sessions.  

 

The success of this conference is due to the effort of many people especially program chairs and 

organizing staffs which we gratefully acknowledge. We would like to thank the guest speakers, 
program chairs, organizing staffs, and conference participants for your sincere support and active 

participations. 

 
I hope that you will find the conference and your stay in Bali both valuable and enjoyable. 

 

 
 

 

 

 

 

 

General Chairman of ICEBM 2013 

 

Lina, ST., M.Kom., Ph.D 
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OPENING SPEECH FROM RECTOR OF  

TARUMANAGARA UNIVERSITY 

 

 
Distinguished Guests, Ladies and Gentlemen, 

 

I am delighted to have the opportunity to give a welcoming speech 
on this International conference where the issues of 

Entrepreneurship, Business Management, and Sustainability 

(ICEBM 2013) will be addressed. And I believe these issues are 

crucial and important not only for our future business development 

but also for our planet where we live.  

 

I would like to express my appreciation to all parties who have 

worked hard and organized this event. And I also would like to 

welcome all participants of this conference and for those who come 
from abroad, welcome to this beautiful island of Bali. I hope your 

trip to this conference becomes a pleasant trip. 

 
The rapid development in technology particularly in the 21-st century has brought an impact in many 

aspects of human life. In broad, the issues can be categorized in four aspects i.e., technical or 

economic aspects,  social, cultural, and political aspects. When these aspects are developed in an 
integrated fashion, the optimum results may be achieved. But how is the development of these 

aspects? 

 

In technical aspect, we can witness how the nations in the world are competing to develop a advanced 

network system and also how the information technology changes. The convergence in many aspects 

of future network is in front of us. Many people are facing a dilemma if they cannot keep up with the 

cutting edge of the technology they will be left behind by the technology and the community. On the 
other hand if they develop the network system by themselves big effort and investment have to be 

prepared. In order to minimize the cost and energy, the synergy and shared development cannot be 

avoided. 

 

In recent years, the issues of sustainability of the world have become interesting topic. Many 

conferences on this issue have been conducted as an independent topic related to energy saving and 

global warming. Very a few papers discuss this issue along with the entrepreneurial and cultural 

issues. In reality, we live in this world with the same technology but with different climate and 

cultures.  
 

And therefore, today we meet in this conference to exchange the knowledge and the information in 

many aspects of the businesses, technology, entrepreneurship, and also cultures. I hope in this 
conference, the participants not only can share but also can learn on the issues of entrepreneurship, 

businesses, and sustainability. Have a great conference. 

 
 

 

Thank you  

 

 

 

Prof. Ir. Roesdiman Soegiarso, M.Sc., PhD. 
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ICEBM CONFERENCE AGENDA 

NOVEMBER 21-22, 2013 

 

Entrepreneurship and Business Sustainability 
 

 

Day 1 (Thursday) 

 

08.00-09.00 Registration   

09.00-09.30 Opening Ceremony  

- Traditional dance 

- Conference Chairman  

- Bali Governor* 
09.30-10.00 Welcoming Speech and Key Note Speaker  

   Rector of Tarumanagara University 

10.00-10.30  Tea Break              
10.30-12.00 Plenary Session 1 (Entrepreneurship and Business Sustainability 1) 

 Chong Chee Leong, Ph.D. 

 Dr.Rajendran Muthuveloo  

 Moderator: Jap Tji Beng, Ph.D. 

12.00-13.00  Lunch Break 

13.00-15.00  Paralel Session I   

15.00-15.30   Coffee Break  

15.30-17.00   Plenary Session II (Entrepreneurship and Business Sustainability 2) 

 Charles Saerang, Ph.D.  
Prof. Vesa Routamaa  

Moderator:  

Dr. Sawidji Widoatmodjo, S.E., M.M.,M.B.A./Dr.Ir. Chairy, S.E.,M.M  
18.00              Dinner  

 

 

Day 2 (Friday) 

 

08.00-10.00 Paralel Session II  

10.00-10.30  Coffee Break           

10.30-12.00 Paralel Session III    

12.00              Lunch  

 

Day 3 (Saturday) 

 

Post Conference Tour 

08.30-09.30 Taman Ayun 

10.30-12.00 Bedugul 

12.00-12.45 Lunch 

13.30-14.30 Tanah Lot 

16.00-17.00 GWK Watching Dance 

18.00 Back to Sanur Beach Hotel 
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Abstract 
 

We use the Theory of Planned Behavior (TPB) to detect gender differences in the factor that shape 
entrepreneurial intentions. We find that there are differences in attitudes and self-efficacy subjective norms 
of male and female student, while subjective norm was no difference between male students and female in 
entrepreneurial intentions. Male have individual beliefs are stronger than female thus strengthening 
entrepreneurial intentions. There were no differences in subjective norms of male and female students, so the 
male and female students have the same beliefs and motivation for entrepreneurship. Self-efficacy of male 
and female differ in which male students have higher levels of self-efficacy. This result shows that gender 
differences in the factors that shape entrepreneurial intentions. There seems to be important differencesin the 
defining features of entrepreneurial male versus female. Male seem to prefer entrepreneurship as a means to 
get to the front and see the financial restrictions and creativity as an important practical consideration in 
their decision to become an entrepreneur. 
. 
 
Keywords: Entrepreneurial intention, gender 
 
 
Introduction.  

The entrepreneurship literature has found strong empirical evidence that supports Theory Planned of 
Behavior. In fact, the Theory Planned of Behavior has shown good results to explain the variance in 
behaviour and intentions (Armitage & Conner, 2001). Theory of Planned Behavior states that the intention is 
a function of three basic determinants of behavior is the belief or attitude, subjective norms and self-efficacy. 
Attitudes of individuals who are able to tolerate risk (Zhao et al., 2005; Seagel et al, 2005) and the courage to 
face the challenges in the business world to determine the level of entrepreneurial intentions (Wijaya, 2007). 
Subjective norms and self-efficacy are able to support the enterpreneurial intention, meaning that 
entrepreneurial intention is determined by the high self-support from family and people who are considered 
influential. Additionally entrepreneurial intention also determined that possessed high self-efficacy, namely 
high self-esteem and mental maturity owned student (Sarwoko, 2011). 

Global Entrepreneurship Monitor (Allen et al., 2008) reports that women own fewer businesses than 
men and a smaller number of them are engaged in a firm start-up process. These two facts are regarded as 
gender differences in entrepreneurial potential. Likewise, the literature also illustrates that compared to men, 
female entrepreneurs exhibit limitations in entrepreneurial activity, constraining not only the creation and 
consolidation of their firms but the nature of their businesses and their sizes. Past research has shown that 
gender, age, education and work experience affect entrepreneurial intentions  (Mazzarol et al., 1999; Tkachev 
dan Kolvereid, 1999).  There are relationship between self-efficacy and career intentions, the effects of 
entrepreneurship education on entrepreneurial self-efficacy proved stronger for women than for men (Wilson 
et al., 2007). Males and females do not have the same entrepreneurial intentions, in spite of the similarity of 
factors which determine these intentions. Females have lower entrepreneurial intentions than their male 
counterparts. In this sense, explains this difference by their lower perceived behavioural control (PBC) and 
lower entrepreneurial attraction. Besides, females also perceive lower support from the closer environment 
than males, and this explains –at least partly- their lower entrepreneurial attraction and PBC (Santos and 
Linan, 2010). Leroy et al (2009) find that the effect of gender on intentions is mediated via personal attitudes 
toward entrepreneurship and more so via perceived control over becoming an entrepreneur. These mediation 
effects at factorial level can be explained by moderation effects at indicator level. Where male students are 
driven by the more dominant achievement-oriented entrepreneurial values, female students are more driven 
by the less dominant balance-oriented entrepreneurial values. Where male students are driven by both 
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internal and external feelings of control, female students are driven by the more dominant internal feelings of 
control.  

According Nwankwo et al., (2012) gender-role orientation and self efficacy are significant factors in 
entrepreneurial intentions. Students with masculine orientation engage more in entrepreneurial activities 
compared to those who manifest to feminine gender-role orientation. Males posses the personality 
characteristics that predispose them to entrepreneurial activities. Sarwoko (2011) find that male student has a 
level higher entrepreneurial intentions than female, there is the possibility of female students after graduation 
is more like a definite work and routines, not like risk. While men conversely, prefer a life of success, and the 
notion of entrepreneurship (entrepreneurs) is an opportunity to be successful than working with others. 

Several studies have shown differences in the level of entrepreneurial intentions between male and 
female, but still a few who examine differences in attitude, subjective norms and self-efficacy between male 
and female student. 

 
Entreprenuerial Intention 

In general, the factors can be expressed through intention antecedents Theory of Planned Behavior 
(TPB) is the belief or attitude behavior, subjective norms and behavioral control. Intention formation can be 
explained by the theory of planned behavior assumes that humans always have a goal in their behavior 
(Ajzen, 1991). This theory states that the intention is a function of three basic determinants. 

1. Attitude, which is the basis for the formation of intentions. In the attitude toward the behavior, there 
are two main aspects, namely: the belief that the individual or not to display certain behaviors will 
result in the consequences or particular outcomes, and an aspect of the individual's knowledge about 
the attitude object may also be the case that individual opinions do not necessarily correspond with 
reality. The more positive an individual's belief will result from an attitude object, the more positive 
the attitude toward the object of the attitude of the individual, and vice versa (Ajzen, 2001). 
Evaluation will result in behavioral assessment given to each individual result or results obtained by 
individuals. If the display or not display certain behaviors, evaluation or assessment may be 
beneficial or detrimental. In some studies entrepreneurship entrepreneurial attitudes operationalized 
in risk tolerance, and courage to face obstacles. 

2. Subjective norms, which will be the norm individual beliefs, and motivations surrounding the 
individual to follow the norm. In the subjective norm, there are two main aspects, namely: belief in 
hope, expectation norm reference, constitute the views of others that are considered important by 
individuals who advise individuals to display or not display certain behaviors and motivations 
individual's willingness to implement or not implement the opinions or thoughts another that is 
considered important that the individual should or should not behave. 

3. Perceived feasiable, which is the basis for the formation of perceived behavioral control. Perceived 
behavioral control is the perception of the strength of the factors that facilitate or complicate the 
behavior. In some studies entrepreneurship, control behavior operationalized in the form of self-
efficacy 
 

 Intentions can be explained by the theory of planned behavior assumes that humans always have a 
goal in their behavior (Ajzen, 1991). Theory of Planned Behavior states that the intention is a function of 
three basic determinants of behavior is the belief or attitude (attitude), subjective norms (subjective norm) 
and self-efficacy. Theory of Planned Behavior focus on the psychological determinants of intention, the 
attitude and behavior will be influenced also by demographic factors such as age, gender, educational 
background and experience will also lead to differences in entrepreneurial intentions (Shane, 2003). This 
study will examine differences in attitudes, subjective norm and self-efficacy between male and female 
student that affect the formation of entrepreneurial intentions. 

 
Methods. 

A total of 100 participants were used in the study. The participants were students at the five largest 
universities in Malang:  Muhammadiyah University, Kanjuruhan University, Macung University, 
Widyagama University, and Merdeka universitity. Our choice for a population restricted to business students 
(economic faculty) can be justified by the specific gender differences.  We chose for students with an interest 
in business that were on the verge of deciding on future employment in order to assure enough variation in 
the entrepreneurial intentions construct (Krueger et al., 2000). These students were asked to complete a 
survey instrument. Our data set was evenly composed of men (57%) and woman (43%).  
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Entrepreneurial intentions were measured by asking participants to rate their perception. Items 
selected to measure these variables were adopted from previous studies. All the variables were measured 
using five point likert scale with level 1= strongly disagree and 5=strongly agree. 

The researcher employed a cross-sectional survey design in the study and Independent Sample T test 
were used to analyse the data. Independent sample T test was used to test differences the level of attitude, 
subjective norm and self-efficacy  between male and female student. 
 
Result and Discussions. 
 

Based on the results of the descriptive analysis found that male student has a level attitude and self-
efficacy were higher than female students, there is the possibility of female students after graduation prefer 
routine jobs and certainly, not like risk. While male conversely, prefer a life of success, and the notion of 
entrepreneurship (entrepreneurs) is an opportunity to be successful than working with others. Male students 
have more support of parents or family, other than that of male students have a sense of confidence and 
mental maturity higher than female students in terms of entrepreneurial intentions. Students in general are 
still depend on parents who are considered to contribute to its future. The higher the social support or other 
person, the higher the entrepreneurial intention (Sarwoko, 2011). Self-efficacy has a role to entrepreneurial 
intentions of male students, higher self-confidence and mental maturity, the higher its part to raise male 
student entrepreneurship intentions. According the GEM 2007 indicated that women’s level of optimism 
and self-confidence with respect to starting a business is lower than that of their male counterparts 
(Leroy et al., 2009). 

 
 
Table 1. Descriptive Statistics 

 Gender N Mean 
Attitude Male 51 4.3676 
 Female 49 3.8622 
   4.1200 
Subjective Norm Male 51 4.1895 
 Female 49 3.9796 
   4.0867 
Self-efficacy Male 51 4.3725 
 Female 49 4.0748 
   4.2267 
 

Self-efficacy is the biggest factor that determines the entrepreneurial intentions of students, both 
men and women, with the largest average value of 4.2267. So male and female student alike have the highest 
levels of self-efficacy when compared to the attitude and self efficacy. Self-efficacy is a condition in which 
an individual believes that the behavior of self-employed or can be done easily. Self-efficacy has a role to 
entrepreneurial intentions of students, higher student self-confidence and mental maturity, the higher its part 
to raise student entrepreneurship intentions (Sarwoko, 2011) 

 
 
Table 2. Independent Sample T Test 

 t Sig. 
Attitude 5.035 0.000 
Subjective norm 1.596 0.114 
Self efficacy 4.143 0.000 

 
 Independent sample T test show that there are differences in attitudes and self-efficacy subjective 
norms of male and female student, it can be seen from the significant value of 0.000 while subjective norm 
was no difference between male students and female with the significant value 0.114. 

Difference in attitude between male and female play a role in entrepreneurship intentions, showing 
that male and female have different beliefs that certain behaviors will result in the consequences or particular 
outcomes, and an aspect of the individual's knowledge about the attitude object may also be the opinion 
individual things that do not necessarily correspond to reality. It turns out male have individual beliefs are 
stronger than female thus strengthening entrepreneurial intentions. The more positive an individual's belief 
will result from an attitude object, the more positive the attitude toward the object of the attitude of the 
individual, and vice versa (Ajzen, 1991). In some studies entrepreneurship, entrepreneurial attitudes 
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operationalized in risk tolerance, and courage to face challenges, so male are more courageous to face the 
risks and it has a tendency to the challenge.  Leroy et al., (2009) investigated whether men versus women are 
different in their career reasons to become an entrepreneur. These results suggest that male and female have 
different career reasons for becoming an entrepreneur and that these differences should be accounted for in 
any efforts to understand entrepreneurial intentions. 

There were no differences in subjective norms of male and female students, so the male and female 
students have the same beliefs and motivation for entrepreneurship. Confidence and motivation are generally 
dependent on the support of parents or relatives, for example, capital support. Views or those who are 
considered influential role become a handbook for students has entrepreneurial intentions. According the 
research by Santos & Linan (2010) that males and females do not have the same entrepreneurial intentions, in 
spite of the similarity of factors which determine these intentions. Females have lower entrepreneurial 
intentions than their male counterparts. Also Leroy et al., (2009) found no significant gender differences in 
the normative opinion of others to become an entrepreneur. 

  Self-efficacy of male and female differ in which male students have higher levels of self-efficacy. 
Self-efficacy is a condition in which an individual believes that the behavior of self-employed or can be done 
easily. So the male students have greater confidence that the entrepreneur is easy and can be done than 
female students. Self-efficacy has a role to entrepreneurial intentions of students, higher student self-
confidence and mental maturity, the higher its part to raise student entrepreneurship intentions. Leroy et al., 
(2009) investigated gender differences in both internal and external feelings of control. Internal feelings of 
control are related to personal capabilities, whereas external feelings of control are related to situational 
characteristics. 

The results showed important gender differences in the factors that shape entrepreneurial intentions. 
There seems to be important difference in the defining features of entrepreneurial male versus female. Male 
seem to prefer entrepreneurship as a means to get to the front and see the financial restrictions and creativity 
as an important practical consideration in their decision to become an entrepreneur. 
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